USE YOUR EPAPER
USER DATA TO . . .
MAKE PROFIT

\isiolink Business Intelligence



ACt on data

Engaging readers is a matter of staying relevant by providing the
right stories and ads. At the right time. On the right channels,

The data your digital publications generate gives valuable
strategic insight, and in Visiolink Business Intelligence we turn
vast amounts of user data into profitable business assets.

\We share data and survey results from ePapers across Europe, and
glve you valuable insights on how to attract paying digital
subscribers.



A few operational facts
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Trafficand Server Data from Visiolink Hosting Facilities.



Penetration Level
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The Facts about ePaper readers

E-paper Penetration Landscape
Percentage of print circulation that
. . has turned into E-paper downloads.
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How does this actually work?
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What we know

Avallability is the No. 1 reason to read an ePaper
Heavy users are most likely to promote your ePaper
ePaper readers show high interest in Clickable Ads
Experimentation with Dynamic Ad formats is popular
ePapers yield high winback rate on print-cancellations

Extremely high ROl on ePaper investment



Reasons to read as ePaper

Because the printed newspaper
is rarely received on time

To save money

Because | travel a lot

To save paper and
protect the environment

Because the ePaper is
more convenient and
easy to use




ePaper readers are the mature high spenders

What is your age?
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Smartphones are gaining terrain

The newspaper is available in a variety of platforms.
How often do you read it on...?
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ePaper readers with a changed behavior
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BUSINESS
CASES



Business case - digital subscription

Print circulation: 40.000

E-paper penetration: 4%

E-paper downloads: 9.600

Digital only subscribers: 5.500

E-paper subscription: 295 EUR per year

E-paper revenue (digital only): 1.622.500 EUR



Business case - Clickable Ads

Newspaper circulation:
ePaper penetration:

CTR:

Clickable Ads sold per month
Price per ad:

Clickable Ad revenue per year:
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Business case - Interstitials

Impressions:
Clicks:

Click-Through-Rate:

45921

5.33¢

11.61%

Ved du, hvad
din naeste bolig
ma koste?

Nar du skal kebe ny bolig, handler det om at skabe
overblik over sammenhaengen mellem den bolig, du
gerne vil bo i, og det liv, du gerne vil leve.

Prev vores boligberegner,
og find ud af, hvad du kan
kebe bolig for.




Analyze data and plan your actions
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Data is knowledge. Knowledge is KING

Technology Focus Business Focus
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OUESTIONS
R ANSWERS

|ens Funder Berg
Mob: +45 20304651
Emaill;

European ePaper Benchmark Report, Spring 2016

TRENDS AND TENDENCIES FROM
+10.000 READER SURVEYS
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